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You’re in Good Company

Sophisticated. Articulate. Respected. Local. 
With superior aesthetic design and intriguing content, Princeton Magazine is the 
perfect vehicle to showcase your business and services to our highly-targeted, 
affluent audience. By advertising with us, you will associate yourself with the 
best. We have combined experience of well over 30 years and enjoy working 
with our advertisers — and partnering with them for success.
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2021 Advertising Calendar

FEBRUARY ISSUE
MATERIALS DUE - JANUARY 15

IN HOMES - FEBRUARY 3

ADVERTISING SPECIALS: SUMMER CAMPS, 
PRIVATE SCHOOLS, WEDDINGS

Issue Dates/Deadlines ALL MATERIALS ARE EXPECTED TO BE RECEIVED BY 3 PM ON DEADLINE DAY.
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he Connaught 
Grill in 
London’s 
Mayfair 
neighborhood 

has been called legendary, 
known for its traditional 
British ambiance. After 
being closed for a decade, it 
reopened with some fanfare 
in early 2020, reimagined 
with resplendent wood wall 
panels, tables, and chairs, a 
new take on its old style. 

It is unmistakably the 
work of George Nakashima 
Woodworkers, helmed 
now by George’s daughter 
Mira Nakashima. The 
craftsmanship is both a 
tribute to Mira’s father, 
and her personal artistry. 
She considers the work 
of George Nakashima 
Woodworkers not only a 
continuation of his legacy, 
but her own legacy as well.

Since her father’s 
death in 1990, Mira has 
been running the business, 
overseeing the designs 
and monitoring the 
upkeep of 15 buildings 
– residences and studios 
– off Aquetong Road in 
New Hope, Pennsylvania, 
and has gained her own 
international recognition. 
The Connaught is not the 
only recent significant 
project. 

“The Connaught Hotel 
is probably the largest 
project we have completed 
in recent history,” said 
Mira, “although we also 
completed challenging 
projects for several 
boutiques with the architect 
Michael Gabellini; a large 
installation in Chicago 
for the Hyatt corporate 
headquarters; and a lounge 
area for the Gathering Place 
in Tulsa, Oklahoma, by 
MSME Architects; each 
of which had a different aesthetic, initiated by the 
architect and modified to fit our capabilities.”

It took some time, however, after her father’s 
death, to show clients she was capable in the present, 
and at the same time loyal to the past. 

Surviving george’S Death

“Unfortunately, when my father died, there was a 
prevalent press myth that he did everything with his 

a well-deserved tribute, 
made Mira’s going 
forward more difficult in 
some ways. 

But the American 
Craft Museum show 
had given them a three-
year backlog of orders. 
And, a loyal Princeton 
couple whose house 
and furniture collection 
had been lost in a fire 
“steadfastly believed that 
we could replace their 
entire original collection 
effectively.” The couple, 
the late Dr. Arthur 
and Evelyn Krosnick, 
formerly of Stuart Road, 
had what the New York 
Times in 1991 called 
“one of the largest 
private collections of 
furniture by the furniture 
craftsman George 
Nakashima.” (Their 111 
pieces were surpassed 
only by the collection 
of Nelson and Happy 
Rockefeller in Tarrytown, 
New York.)

The collection took 
three years to replace. 
The Nakashima records 
had no sketches, but 
a photo essay of the 
Krosnick home destined 
for the New York Times 
just before the fire, 
provided pictures of 
the entire collection. 
Ironically, two pieces 
survived because 
they were lent to the 
American Craft Museum 
exhibition. 

But eventually, as 
some employees left, 
and the studio began to 
run out of work, friends 
stepped in to help. 
First, the Michener Art 
Museum in Doylestown, 
Pennsylvania, 
commissioned Mira to 
design the Nakashima 

Reading Room in 1993 as a memorial to her father. 
She also credits Robert Aibel of Philadelphia’s 

Moderne Gallery with boosting her confidence 
and teaching her that public relations was part of 
staying in business. “Knowing that I had to establish 
credibility as a designer in my own right, rather than 
just copying old work, he (Aibel) sponsored a show 
of new work, generated publicity, and we slowly 
came back to life,” Mira said. 

T

The Woodworker’s

Mira Nakashima Creates in the Present, While Preserving the Legacy of the Past

By Wendy Greenberg

own two hands,” said Mira. There were those “who 
insisted that because the ‘master’ was no longer alive 
to sign his masterpieces, the product was devalued, 
and canceled their orders,” she said. 

Just before George Nakashima’s death, New 
York’s American Craft Museum (which evolved 
into the Museum of Arts and Design) showed a 
retrospective of his work, which “finally proved 
him an ‘artist’ rather than just a ‘woodworker’ or 
‘designer-craftsman,’” said Mira. The show, while 

Mira NakashimaDaughter

A Well-DesigneD life
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Giacometti leaf lamp; price upon request
portaromana.com

chanel suede calfskin & grosgrain ankle boots; 
$1,250; chanel.com

chanel boyfriend tweed watch; price upon 
request; hamiltonjewelers.com

nada debs origami cart; price upon request
nadadebs.com

Vintage moser pale blue signed art glass; price 
upon request; liveauctioneers.com

haviland & parlong syracuse taupe plate; $190;
scullyandscully.com

Gebruder thonet Vienna targa 2 seat sofa; $6,360
artemest.com

Wiener box Gebruder thonet Vienna side table; 
price upon request; miliashop.com

prada mini leather top handle bag; $975
shop.saksfifthavenue.com

John James audubon Forked tail Flycatcher 
iphone case; $25; pixels.com
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he coronavirus pandemic hit 
the globe like a tidal wave and 
promptly overwhelmed hospitals, 
physicians, and the medical 
community. While remote 
treatment isn’t a new concept in 
medical care, it hasn’t always 
been embraced due to limitations 

surrounding insurance coverage, privacy laws, and 
traditional medical business models. However, 
when social distancing became imperative in order 
to combat the spread of the virus, telehealth and 
more specifically, telemedicine (which provides 
remote clinical services to patients) gained new 
ground. 

Removing TelehealTh BaRRieRs

From the first COVID-19 case confirmed in the 
U.S. on January 21, 2020, regulatory changes have 
sought to reduce barriers that previously existed 
to allow for patients to opt-out of in-person visits 
when appropriate. The first coronavirus relief 
legislation was signed by Congress on March 
6 and the passage of the CARES Act followed 
on March 27. This over $2 trillion economic 
relief package was delivered by the Trump 
administration to protect the American people 
from the public health and economic impacts of 
COVID-19. The CARES Act provides assistance 
for American workers and families, assistance 
for small businesses, an attempt to preserve jobs 
for American industry, and assistance for states, 
local, and tribal governments. Among these 
many provisions, the CARES Act also seeks to 
encourage the use and availability of telehealth. 

Medicare regulations historically restricted 
the availability of telemedicine services to those 
living in rural areas. Privacy laws also previously 
limited remote medical treatment, but those laws 
were recently temporarily waived so doctors could 
use video conferencing tools like Polycom, Cisco, 
Vidyo, and Zoom to connect with patients. 

TelehealTh and  
PsychiaTRic TReaTmenT 

Dr. Peter Thomas, vice president of outpatient 
services for Princeton House Behavioral Health, 
has worked as a clinical psychologist in Princeton 
for 20 years. Princeton House provides partial 
hospital services and intensive outpatient services 
for those in need of mental health, rehabilitation, 
and psychiatric support. When COVID-19 struck 
and quarantine orders were issued by the state 
of New Jersey, all of Princeton House’s services 
became remote. As Thomas explains, shutting 
down group programs on March 17 meant that 
the staff of psychiatrists, nurses, therapists, and 
medical professionals had to create a new model 
for mental health treatment.

“Since we’ve gone to this remote model, 
we’ve admitted more than 1,300 patients in the 
telehealth model,” he notes. “We’re actually 
providing the services on the same scale as before 
the shutdown.” 

When asked about overall patient satisfaction 
with the remote model, Thomas is extremely 
positive. “From a patient experience, it’s kind 
of interesting…. When we conducted a patient 
experience survey and asked them how well they 
communicate with their therapist, 94 percent said 

it was helpful to receive this treatment remotely 
and 66 percent said they would choose telehealth 
over in-person in the future.” 

With all of Princeton House’s staff operating 
100 percent remotely, Thomas adds that 
“everyone’s adapting to how to use the platform 
effectively for their own business and treatment 
purposes. It took us a good six weeks to two 
months to figure out how to best utilize this 
technology for the needs of our patients.” 

For patients who previously had issues with 
transportation or for whom distance or work 
scheduling conflicted with regular doctor’s 
appointments, the flexibility of connecting with 
a psychiatrist via a laptop or smartphone has 
been paramount. Thomas says that “the laptop 
experience is sometimes even more intensive 
than an in-person encounter. The patient’s face 
encompasses almost the entire laptop screen 
and the patient is there, in your field of vision. 
It is, in many ways, a very effective form of 
communication.”

Regarding how the insurance companies 
have adjusted their business model to allow 
for telehealth treatment, Thomas explains, 
“most of the insurance companies made rapid 
adjustments to accommodate remote treatment. 
The big question from the provider and patient 
communities is whether or not remote treatment 
will be a permanent option for patients to receive 
their care.”

Much has been noted nationally on how 
telemedicine actually highlights issues of income 
inequality. On one side, medical specialists are 
now available to anyone almost anywhere in 
the country. Conversely, reliance on advanced 

T

Brave New
World

TelehealTh  in   The   age  of   CoViD -19
By  Taylor  SmiTh 
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hen Otto and Maria Zizak purchased 52-acres of 
preserved farmland in Hopewell and set the plans 
in motion to open a farm-to-table restaurant on 
the township’s main drag, they had no idea that a 
pandemic was about to strike, one that would lead to 
an economic crisis that would shutter more than half 

of all restaurants.
In the best of times, 60 percent of restaurants fail within the first year of 

opening, and 80 percent within five years, according to a study by Ohio State 
University. One thinks of Marhaba, the beloved Middle Eastern restaurant 
with an outpost in Lambertville that opened on Nassau Street in Princeton in 
2017. Despite the long waits for a table, Marhaba shuttered unexpectedly a 
few months later.

The Zizaks are cautiously optimistic. They have opened several restaurants 
in New York City and continue to operate two of them during the changing 
tides of state regulations regarding indoor and outdoor dining. As takeout 
only, they have been able to lower expenses and remain sustainable. 

With sound business acumen, the Zizaks are finding the silver linings. For 
example, while many restaurateurs see delays in opening as setbacks, Otto 
and Maria are grateful for the extra time to iron out kinks.

“The delay has been a blessing,” says Otto. “We are using the time to 
make sure everything is perfect.” Along with the couple’s sons, ages 15 and 
17, Otto is building the restaurant’s furniture. “Now we have three additional 
months to build the tables and chairs,” he said in July from the farmhouse on 
the property. The Zizaks ultimately plan to live in the house, but for the time 
being are renting in Princeton.

TAKING COMFORT IN FOOD

If you’re going to open a restaurant at a time when people are undergoing 
major anxiety about health, economic security, and social justice, let that 
restaurant be one that offers comfort food. 

The specialty at Ottoburger, scheduled to open in September with outdoor 
seating and takeout only, until state regulations allow indoor dining, is a grass-
fed beef burger nestled in a mound of deep-fried Hungarian dough with all the 
fixings. Originally from Slovakia, the Zizaks specialize in Eastern and Central 
European cuisine, so those fixings include beet ketchup and horseradish. 

 (Fear not, fellow vegans, Ottoburger will offer a beet burger with beets, 
black eyed peas, roots, herbs, nuts and grains, as well as a cauliflower patty 
with carrots, rutabaga, barley, and quinoa. Pescatarians can enjoy responsibly 

beef, beets, 
and deep-

fried dough
Hopewell’s Newest Farm-to-Table 

Restaurateurs Specialize in Eastern 
and Central European Fare

By Ilene Dube | Photos by Jeffrey E. Tryon
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Tell us about Asbury Ocean Club Residences, and what sets the property apart?
Asbury Ocean Club’s 130 residences offer resort-style living unlike anything 

in the region. Upon arrival, residents are transported to a carefree world that 
is truly a refuge and retreat from everyday life. Designed to be an oasis with 
expansive spaces, including a full suite of amenities and 24/7 luxury concierge 
services, Asbury Ocean Club’s effortless beach lifestyle — which would typically 
be a flight away — is in reality just 70 minutes from New York City and a stone’s 
throw away from other New Jersey communities. 

Each residence boasts a private terrace and outdoor living room, with sunlight 
streaming through floor-to-ceiling windows. The building’s graceful curves, 
courtesy of Handel Architects, reflect the shoreline and 
accentuate views from each home. Beyond the one-, two-, 
and three-bedrooms, the expansive duplex penthouses offer 
more space to breathe in the ocean air and enjoy blue skies. 
The private rooftop terraces feature an outdoor kitchen 
with a Viking gas grill, outdoor shower with Hansgrohe 
fixtures, an adjacent sunroom with a powder room that can 
be enjoyed year-round, and extra storage for your outdoor 
furniture. 

Residents have exclusive access to on-site, top-of-the-
line amenities, including a 65x30-foot heated, ocean-view 
pool and deck, pampering spa, state-of-the-art fitness center, 
library and game room, fully-equipped kitchen, cinema 
screening room, and a pet spa and wash station for sandy 
paws! With music wafting from the baby-grand piano, The Drawing Room — a 
“glass house” looking onto the pool deck and spectacular sand-dune landscape — 
serves as a living room, open kitchen, bar, and year-round retreat for our residents.

With brilliantly understated design by creative visionary Anda Andrei, the 
residences’ hand-selected finishes include white oak hardwood flooring, custom 
cabinetry by Spazzi of Spain, engineered stone countertops, Hansgrohe fixtures 
and bathrooms featuring polished porcelain walls. Simple materials, like concrete 
and glass with wood accents, create an open, light, and airy setting. Residents can 
soak in coastal surroundings from every corner of the property, all while being just 
steps from Asbury Park’s vibrant city by the sea.

Why was the development built in Asbury Park?
Asbury Park has everything needed for the ultimate luxury vacation and year-

round living. Miles of waterfront beaches, rich history, legendary live music scene, 
burgeoning restaurant culture, and all a short drive away from two major U.S. 
cities. It’s not surprising Asbury Park has arrived as one of the most talked-about 
destinations in the Northeast and something master developer iStar was betting on 
when investing in the destination. Residents appreciate that they have walkable 
access to all the city has to offer, with a lifestyle one wouldn’t find at a typical 
beach house. Residents can also enjoy the property’s calm setting, but also have 
the option to go to a concert or dinner just a couple of blocks away. 

Asbury Ocean Club is the crown jewel in iStar’s 
decade-long, multi-billion-dollar redevelopment of the 
Asbury Park waterfront. After opening The Asbury as 
Asbury Park’s first hotel in 50 years, iStar debuted Asbury 
Ocean Club to bring the wonder back to beachfront living. 
Asbury Ocean Club is now a landmark for the East Coast, 
standing confidently along the coast and representing the 
region’s transformation into a luxury destination. 

What are some highlights of Asbury Park as a year-round 
destination?

Asbury Park is a year-round beach destination and the 
cultural hub of the Jersey coastline. Throughout the year, 
the destination’s calendar is brimming with festivals and 

events, including the ever-popular Light of Day Festival and the Asbury Park 
Music & Film Festival, which take place in the winter and early spring. Local 
culinary hotspots like Porta and Pascal and Sabine offer exceptional dining year-
round. Come December, the shore town turns into a winter wonderland, from 
Convention Hall’s iconic Christmas tree to The Asbury’s outdoor ice-skating rink. 
With regards to Asbury Ocean Club, the property is specifically designed for year-
round access, with indoor ocean-view spaces such as The Drawing Room.

How can readers find out more about Asbury Ocean Club?
Pricing for one-bedroom units start at $900K. For more information, please 

visit our website at residences.asburyoceanclub.com or our Instagram page:  
@asburyoceanclub or give us a call at 732.338.0066.
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Q&A with Jodi Stasse, Senior Managing Director of Corcoran Sunshine, 
leader of the sales and marketing team of Asbury Ocean Club

Interview by Laurie Pellichero
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istoric 1920s country estate Tyvan Hill, 
located just 45 minutes away in New 
Vernon, has been chosen as the Women’s 
Association for Morristown Medical 

Center’s (WAMMC) 19th Designer Showhouse 
and Gardens, Mansion in May 2020 (MIM). 
Due to Covid-19 restrictions, the May 1 opening 
date of the Mansion was postponed, and it will 
now be presented as MIM 2020’s “Splendor in 
September.” 

Founded in 1893 to provide financial support 
to Morristown Medical Center, part of Atlantic 
Health System, WAMMC has raised more than 
$25 million to date in support of the hospital’s 
mission to bring cutting-edge technology and 
superior health services to the community. With 
more than 400 volunteer members, WAMMC 
hosts a number of events, but its signature 
fundraiser is the Mansion in May Designer 
Showhouse and Gardens, open to the public every 
two to three years. Since its inception in 1974, 
this fundraiser has raised over $15 million for a 
variety of causes at Morristown Medical Center. 

H Tyvan Hill, a 10,000-square-foot U-shaped 
brick and stone mansion, was designed by 
prominent New York architectural firm Peabody, 
Wilson & Brown for John Wesley Castles Jr. and 
his wife, Dorothea Bradford Smith Castles. Built 
between 1928 and 1929, it features details such 
as a bell tower, curved staircase, elegant paneling 
and moldings, and an outdoor pool and pool 
house. There is a mystery to how it got its name, 
but it is thought that it was named as such by the 
Castles after a visit to the village of Tywyn in 
Wales.

As to why it was chosen as this year’s 
showhouse, Katie Nolle, president of WAMMC, 
says, “The Women’s Association is always 
searching for a ‘worthy’ mansion with wonderful 
history, and Tyvan Hill more than fits our 
expectations. The whole property, including the 
gorgeous grounds, provides a spectacular site for 
our premier fundraiser.”

Kathy Ross, “Splendor in September” co-
chair, notes that “in addition to its architectural 
pedigree, its beautiful rooms, manageable size, 

Step Back in Time at Tyvan Hill
Mansion in May 2020 Designer Showhouse and Gardens Presents “Splendor in September”                                                     

By Laurie Pellichero

and lovely grounds, it is a delight to bring life 
back to this beautiful home. Tyvan Hill has been 
a family home since it was built, particularly 
from 1958 until 1972 when it was occupied 
by the family of Anne and Donald McGraw; 
their four boys filled its walls with 
typical boyhood pursuits. The McGraws were 
avid horsemen and very involved in the Spring 
Valley Hounds and the Morris County Bridle 
Path Association. An elegantly designed map, 
dating from between 1925 and 1930, depicting 
the association’s network of bridle paths and 
area estates and other landmarks, has long been a 
fixture at Tyvan Hill.

“It is also notable that several of the families 
who have owned Tyvan Hill  had connections to 
Morristown Memorial Hospital, now Morristown 
Medical Center, and to its Women’s Association. 
In 1932, Dorothea Castles served as secretary 
and a member of the executive committee of the 
Women’s Association and chaired the committee 
that planned and opened the Corner Store, 
the hospital’s first gift shop. The two women 
who subsequently owned Tyvan Hill, Dorothy 
Virginia Garrett, the wife of Douglas Bowman 
Weed, and Anne Schuyler Williams, the wife of 
Donald Cushing McGraw Jr., also were active 
members of the Women’s Association.”

The mansion is currently on the market and 
listed by Mary Horn of Weichert Realtors.

“We are very grateful that Tyvan Hill’s owner 
agreed to extend our lease through October in 
order for us to be able to present Mansion in 
May 2020 as “Splendor in September,” says 
Pat O’Connor, the event’s co-chair. “What’s 
more, we are humbled and thrilled that each and 
every one of our remarkably talented interior 
and landscape designers have stayed with us to 
enchant you with their combined over 50 design 
spaces. Without these designers’ remarkable 
commitment to Mansion in May and our cause, 
we could not have carried this event forward into 
September.”  

“Each and every one of our designers 
had been working since early 2020 to create 
wondrous spaces for our visitors to enjoy when 
the pandemic shut us down in March,” continues 
O’Connor. “When approached about completing 
their designs for our September event, not one 
of them hesitated. This Mansion has truly been a 
labor of love for all involved and we can’t wait 
to welcome our guests to our mansion on the hill 
to enjoy the dramatic exterior spaces adorning 
its 22 acres as well as the unique and impressive 
design inspirations of its rooms.”

All proceeds from this year’s Mansion in 
May Presents “Splendor in September” event 
will benefit the expansion of the Gagnon 
Cardiovascular Institute at Morristown Medical 
Center. “The expansion of the facilities will 

allow the Institute to provide superior cardiac 
care on a regional, national, and international 
level,” says Nolle. “We are proud to support this 
expansion.”

In the interim, the expansion of the Gagnon 
facility has already proven to be a big benefit to 
the community as its rooms were converted to 
serve the needs of COVID-19 patients. 

“Splendor in September” will be open daily 
from September 8 through October 4. The mansion 
opens for General Admission at 10am, with the last 
ticket sold at 3pm. Private tours are also available 
starting at 8:30am. For further information and 
to purchase your ticket, go to the “visit” tab 
at mansioninmay.org.

A self-guided mansion and garden tour takes 
approximately 1 1/2 hours. Required safety 
guidelines related to the COVID-19 virus will be 
in place to ensure that visitors experiences will be 
safe and worry-free.  

Guests should note that children under the 
age of 12 are not permitted to visit the mansion, 
including infants. The mansion is not handicapped 
accessible.

Parking with free shuttle service will be 
available.

For more information, visit mansioninmay.org.
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pera star Jonathan Tetelman spent the first few 
weeks of the COVID-19 pandemic sheltering at 
his parents’ house in Princeton. Only a month 
before, he had sung lead roles in La Traviata 
and La Boheme on the stage of London’s Royal 
Opera House.

Upcoming European engagements for the 
30-year-old tenor were being canceled. But 
Tetelman, an American 

Boychoir School graduate who was born in Chile and raised 
in Princeton, didn’t seem fazed. “It’s nice to spend some 
time at home, relaxing, doing my taxes,” he said at the time.

A month later, Tetelman was back at his apartment in New 
York, waiting for things to settle down and clearly feeling more 
restless. “I was supposed to go to Italy, Warsaw, Germany, and 
Seattle, but those dates have been canceled,” he said. “And 
now Tosca in Buenos Aires was just canceled, with the next 
scheduled performance not until August. It’s very difficult for 
freelance artists, and so many others around the world, who 
aren’t able to work during this pandemic, and have no other 
means of support for themselves and their families.” 

Judging by reviews he has been receiving in publications 
across the globe, this interruption in Tetelman’s schedule 
shouldn’t pose much of a problem once the music world 
returns to some semblance of normal. 

“In this production we were lucky to have the 
extraordinary tenor Jonathan Tetelman, a young figure who 
already receives excellent reviews and begins his career in 
the great theaters,” reads a review in the Peruvian newspaper El Comercio. 
“His presence on stage is difficult not to compare to the young Jonas Kaufmann 
of the 2000s, just before being today’s superstar, with a voice in the transition 
from light to dramatic-lyrical repertoire.”

From GB Opera Magazine: “His voice, bright and luminous, projects itself 
clearly into the room, with lively lyricism but without tenoristic caricatures 
of any kind.”

And on Tetelman’s website, there is this quote from the New York Times: “The 
real treat, however, came in the Duke sung by the tenor Jonathan Tetelman…. 
The guy’s a total star.”

Adopted when he was 7 months old, Tetelman doesn’t know if his musical 
talent is genetic. But he always loved to sing, and remembers his mother singing 
to him when she put him to bed each night. When he was 8 years old, he attended 
a local summer program led by well-known local vocal music teacher Paul 
Chapin, who told Tetelman’s parents their son had a unique, natural ability. 

Chapin suggested they look into Princeton’s American 
Boychoir School.

“I went to a summer program there, and then entered 
the school the following year. I just loved it,” Tetelman 
said. “Just being in that atmosphere — singing with them, 
rehearsing with them, and then performing with professional 
orchestras and going on tours all over the world at a young 
age — it was amazing. And it was like a family. I loved the 
camaraderie, and made lifelong friends.”

While at the school, Tetelman was one of a few boys 
chosen to sing on The Lost Christmas Eve album by the 
Trans-Siberian Orchestra. The album went gold, earning the 
seventh- and eighth-graders Gold Records.

As he matured, Tetelman was “diagnosed” as a baritone. 
“I didn’t really have the high notes yet because of my 
technical inability as a young singer,” he said. “Baritone just 
felt more natural. And I wanted to be like those lower voiced 
guys. I thought that was cooler.”

Tetelman’s teacher at the Manhattan School of Music 
was Maitland Peters, the chairman of the voice department. 

It was with Peters that Tetelman began to realize he was more suited to a higher 
vocal range.

“He was always eager to learn and went from a young kid who liked to sing 
to a consummate artist,” Peters wrote of Tetelman in an email. “He never missed 
a lesson, and always was curious, diligent, and eager to learn. While he started as 
a baritone it became clear after a few years of establishing a solid vocal technique 
that he was destined to be a tenor. We trained carefully and consistently to develop 

Tenor on  Track
 PrinceTon-raised JonaThan TeTelman
 is one of oPera’s rising sTars
 By Anne Levin    Photos Courtesy of JonAthAn teteLmAn
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 A view of Alexander Hall through the Blair Arch, Princeton University. Photo courtesy of the Collection of The Historical Society of Princeton. 

S

Underneath

Arches
the

everal years ago, during a summer 
rainstorm of biblical proportions, I 
found myself trapped on the Princeton 
University campus. My car was parked 
on University Place, and, wading 
through eight inches of water, I saw 

that all the arches on the western side of campus had 
become waterfalls. Foaming liquid rushed down the 
stairways, like Princeton’s own Niagara Falls. 

I sought shelter in the University Store, but 
the combination of the air conditioning and my 

now-soaked clothing made my teeth rattle, so I 
found a spot under an awning outside where I had a 
front-row seat to Blair Arch. It, too, had become a 
waterfall.

Built in 1897, Blair Arch was at one time a 
gateway to the University — vintage photographs 
show the Dinky station located on the lawn in front 
of its grand staircase. I have heard a cappella groups 
performing in Blair Arch, their sound resonating 
against the stone, and Blair Arch is where many a 
bride and groom, dressed in white lace and black 

tails, pose for wedding photographs.
I wasn’t alone under the awning. About 25 

people had gathered beneath the makeshift shelter, 
and I was beginning to feel like an intruder. 
Suddenly the rain let up and water stopped flowing 
from the mouth of the arch.

A young couple appeared at the top of the steps 
to the gothic structure. Several of the folks who 
had been under the awning jumped out with video 
cameras as the young man under the arch dropped 
to his knees and opened a tiny box. The woman’s 

Exploring thE lintEls, portals, 
and tunnEls of princEton univErsity

By Ilene Dube

Blair Arch. Photo by Charles R. Plohn.

SPRING ISSUE
MATERIALS DUE - MARCH  5

IN HOMES - MARCH 24

ADVERTISING SPECIALS: BEAUTIFUL 
BACKYARDS, PROFILES IN HEALTHCARE,  
LUXE LIVING

MAY ISSUE
MATERIALS DUE - APRIL 23

IN HOMES - MAY 12

ADVERTISING SPECIALS: GRADUATIONS/
REUNIONS, GOLDEN YEARS,  
FINANCIAL MATTERS

SUMMER ISSUE
MATERIALS DUE - JUNE 11

IN HOMES - JUNE 30

ADVERTISING SPECIALS: FOOD,  
SUMMER DINING

SEPTEMBER ISSUE
MATERIALS DUE - AUGUST 20

IN HOMES - SEPTEMBER 8

ADVERTISING SPECIALS: CAMPUS Q&A, 
PRIVATE SCHOOLS

FALL/WINTER ISSUE
MATERIALS DUE - NOVEMBER 5

IN HOMES - NOVEMBER 24
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Full page with 
bleed

Spread with bleed Full page  
non-bleed

2/3 page vertical 1/3 page vertical

1/2 page horizontal

1/2 page vertical

1/3 page square 1/4 page 1/6 page 

Advertising Rates-Standard Sizes
  1x 3x 6x

FULL PAGE  $3,937 $3,743 $3,288

2/3 PAGE  2,885 2,745 2,551

1/2 PAGE  2,300 2,190 1,934

1/3 PAGE  1,663 1,542 1,489

1/4 PAGE  1,302 1,218 1,071

1/6 PAGE  941 836 757

2-PAGE SPREAD 6,999 6,785 6,246

PREMIUM POSITIONS
BACK COVER  30% 

INSIDE FRONT COVER 25%

PAGE 1  25%

INSIDE BACK COVER  25%

SPECIALTY ADVERTISING

For pricing on supplied 
inserts, bind-in/blow-in cards, 
gatefold ads and more, please 
call 609.924.5400

2021 Advertising Rates
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Our websites offer information about our region’s rich history, culture, arts, 
dining, entertainment, and personalities — in addition to access to our archives. 
We’ve recently redesigned our websites to showcase articles and advertisements 
in a clean, easy-to-read, and mobile-ready online format.

Ad Sizes: 
HORIZONTAL SPONSORED  
CONTENT: CUSTOMIZED EDITORIAL
620 pixels wide x 350 pixels high 
$500/month; $150/week

HORIZONTAL AD:
620 x 350 pixels
$300/month; $100/week

BUTTON AD:
369 x 200 pixels
$150/month; $50/week

SKYSCRAPER AD:
369 x 700 pixels
$300/month; $100/week

ONLINE VIDEO POST:
Just provide us with the  
embed code for your video 
$500/month; $150/week

A

B

C

D

E

A

B C

DE

2021 Website Advertising
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•  Please send us text and links to be included 
in your eBlast. Content can be sent to us via 
email, or sent to us as MSWord .doc/ .docx, 
or PDF.

•  HTML content can be used to create an 
eBlast but will take two days to set up the 
code properly and test.

•  We require high resolution images in the 
form of a jpg or PDF. Images should be at 
least 600 pixels wide at 72 DPI, and the 
height can vary.

•  OR DESIGN YOUR OWN AD: You may 
send us your ad artwork for your eBlast as a 
high-resolution jpg or PDF. The ad should be 
at least 600 pixels wide at 72 DPI, and the 
height can vary.

BONUS: We will promote your business 
across Facebook,  and Instagram!

$450 exclusive,  
dedicated eBlast

Email Advertising:
Delivered directly to our subscribers’ email 
accounts, Witherspoon Media Group’s 
E-Blasts promote and highlight local 
businesses, sales, promotions, and events.
You don’t need to be a magazine subscriber 
in order to receive the E-Blasts. Anyone who 
visits any of our websites has the opportunity 
to sign up for free. 
With subscribers across all digital platforms, 
Witherspoon Media Group puts you in front of 
your ideal audience.

2021 Exclusive Eblast Opportunities

eBlast Content:
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E-MAIL ARTWORK TO:  
ART@PRINCETONMAGAZINE.COM

UPLOAD TO OUR FTP SERVER

1. Enter the following URL into a File Transfer software  
(Fetch or similar program): 
ftp://0323a03.netsolhost.com 
 
2. A pop-up menu labeled “FTP File System 
Authentication”  will appear and will prompt you to 
enter user name and password. 

Domain:  ftp://0323a03.netsolhost.com
User Name:  prinmag_advertiser
Password:  305Witherspoon!

SHARE LARGER FILES WITH  
WITHERSPOON MEDIA GROUP VIA  
DROPBOX, HIGHTAIL, or WeTRANSFER

ADVERTISING SPECIFICATIONS

Spread with bleed  20.25” x 12.25”

 trim size  20.00” x 12.00”

 type safety  19.25” x 11.25”

Full page with bleed  10.25” x 12.25”

 trim size  10.00” x  12.00”

 type safety  9.25 in” x  11.375”

Full page non-bleed  9.00” x  11.00”

2/3 page vertical  5.9375” x   11.00”

1/3 page  vertical  2.875” x 11.00”

1/3 page  square  5.9375” x 5.406”

1/2 page  horizontal   9.00” x 5.406”

1/2 page vertical  4.406” x 11.00”

1/4 page   4.406” x 5.406”

1/6 page   2.875” x 5.406”

2021 Contact

WITHERSPOON MEDIA GROUP 
P.O. BOX 125  (mailing address)

4438 ROUTE 27 NORTH (physical address) 
KINGSTON, NJ 08528

T 609.924.5400   F 609.924.8818
PRINCETONMAGAZINE.COM

PDFS

Adobe Acrobat PDF prepared as high-resolution with 
fonts embedded. Large files may be compressed using 
self-extracting compression files. File must be sized 
exactly at 300 dpi resolution, CMYK, with all art and 
fonts embedded.

All digital files should be accompanied by a 
matchprint proof, or color laser print.

OTHER FILES

JPEG, TIFF, and EPS files are also acceptable provided 
all fonts and images are included. 
 
Files must be sized exactly at 300 dpi resolution.  
Color files must be converted to CMYK. Black 
and white materials should be saved as bitmap or 
grayscale.
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